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Social Media  
Strategy & Objectives 



 

Focus on a select number of social sites to 
increase our overall web presence by selecting 
sites that fulfill our marketing objectives based 
on audience, relevance, and user engagement 

on those platforms.  

 



Non-resident, touring & explorer market with 
concentration in Toronto, Ottawa, Calgary, Halifax 
and Montreal 
 
Singles and couples aged 45+ (55+) with no 
children living at home 
 
Educated, experienced, and curious 
travellers, not tourists – for whom travel is 
a form of self-expression and discovery 
 
 

 







 



 



 



 



 



 



How Operators Can Get Involved 



• Provide content 

– Photos 

– Videos 

– Travel media stories 

– Packages 

– UGC vs. Produced 

• Engage with us online - insert yourself in 
conversations on our channels  



• Answer travel questions 

• Follow other operators, travel writers and bloggers 

• Monitor keywords (#ExploreNL) 

• Engage with our current campaigns 

– Place Names 

– Whale Tales 

– IcebergFinder.com 



Share Photos 









Share Videos 







Participate in the Package Program 







Send Your Stories 









Participate in Conversations 









Participate In Our Campaigns 



• Place Names 

– Create a themed package 

– Share a unique Place Name story 

– Share and engage with our videos and contest 

• Whale Tales 

– Share your whale tales 

– Whale sightings 

• IcebergFinder.com 

– Be an ambassador 

– Share your sightings 



 





 



Tips for Operators 



Tips 

1. Monitor our channels 

2. Participate in conversations (#ExploreNL, #travel, etc) 

3. Use a business profile 

4. Don’t be too promotional – have a conversation 

5. Share engaging content 

6. Develop content based on research 

7. Stay true to the NL Tourism brand 



 

Speak with one brand voice in 
everything that touches the consumer 



Traveller 
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Be natural, genuine and authentic 

Comfortable in our own skin 

Spontaneous 

Creative and colourful 

Uncomplicated 

Witty 
And of course 

Courteous, professional and hospitable 

 



Thanks. 
NewfoundlandLabrador.com 

Facebook.com/NewfoundlandLabradorTourism 

Twitter.com/NLTweets  


